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Let's make an app!
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Content creation, obviously
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What do banks have
that others don't?




BANKING
HOURS




SO, WHAT?

We can't be close to you
if we close at 3pm.



Francisca




COMMUNITY CENTER

Financial education workshops

Difussion of our financial tools

[ Bellow the line activations

Financial related questions

Participation in local events



Macro differentiates itself by having presence throughout the
entire country, even in towns where its competitors do not reach.

Let's make the most out of it!

Transform Macro's branches into vibrant community centers,
providing education tools to our clients
to help them achieve their financial dreams.

N\ Macro



SUMMARY #Z\ Macro

) CONTEXT & PROBLEM B IDEA

1. People lack knowledge about the available tools to Transform Macro's branches into vibrant community centers,
achieve their financial dreams.

providing education tools to our clients

2. Banks have the tools, but they aren’t able to reach to help them achieve their financial dreams.
these people

3. Too many banks and digital platforms are competing - SOLUTION

for people’s attention. _ , , ,
Reinvent Macro’s branches as community centers that remain

active outside traditional banking hours.

- INSIGHT Community centers where Macro can provide financial
. _ . _ _ education workshops, teach about financial tools, make BTL
I'I.':Teteegpenence with banking hours is both frustrating and activations, answer financial related questions or participate in
imi .
local events.

We can’t be close to you if we close at 3pm

This way, Macro can foster a sense of belonging and
engagement, even when financial services are not being
provided.

The typical image people have of a bank is a building that
is close and empty.
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